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ABTSRAK 

Usaha Mikro, Kecil, dan Menengah (UMKM) memiliki peran strategis dalam 

perekonomian nasional, namun masih menghadapi berbagai permasalahan seperti 

rendahnya kemampuan manajerial, pengelolaan keuangan yang belum optimal, 

serta keterbatasan akses pemasaran dan pengembangan usaha. Untuk mengatasi 

permasalahan tersebut, Dinas Koperasi, Usaha Kecil dan Menengah, dan 

Perdagangan Kota Surabaya menyelenggarakan program pelatihan peningkatan 

kapasitas usaha bagi pelaku UMKM. Penelitian ini bertujuan untuk menganalisis 

pelaksanaan pelatihan peningkatan kapasitas usaha, mengidentifikasi dampaknya 

terhadap pengelolaan dan keberlanjutan usaha pelaku UMKM, serta mengkaji 

dampak tersebut dalam perspektif Maqashid Syariah Abu Ishaq Al-Syatibi. 

Penelitian ini menggunakan pendekatan kualitatif dengan jenis penelitian 

lapangan (field research). Informan penelitian terdiri atas empat pelaku UMKM 

yang mengikuti pelatihan peningkatan kapasitas usaha tahun 2025. Data 

dikumpulkan melalui wawancara mendalam, observasi, dan dokumentasi. Analisis 

data dilakukan menggunakan teknik analisis tematik yang meliputi reduksi data, 

penyajian data, dan penarikan kesimpulan, kemudian diinterpretasikan berdasarkan 

konsep Hifz al-Mal (pemeliharaan harta), Hifz al-'Aql (pemeliharaan akal), dan Hifz 

an-Nafs (pemeliharaan jiwa) dalam Maqashid Syariah. 

Hasil penelitian menunjukkan bahwa pelatihan memberikan dampak positif 

terhadap pengelolaan usaha pelaku UMKM. Pada aspek Hifz al-Mal, pelatihan 

membantu pelaku usaha dalam mengelola arus kas, mengontrol persediaan, dan 

memisahkan keuangan usaha dengan keuangan pribadi, seperti yang dilakukan oleh 

Ibu Sonia dan Bapak Farid. Pada aspek Hifz al-'Aql, pelatihan meningkatkan 

pengetahuan dan kemampuan manajerial pelaku UMKM, terlihat dari 

bertambahnya pemahaman Ibu Widhi mengenai analisis usaha, manajemen risiko, 

dan pemasaran digital, serta penerapan SOP oleh Ibu Sonia. Sementara itu, pada 

aspek Hifz an-Nafs, pelatihan meningkatkan kepercayaan diri dan keberlanjutan 

usaha, yang tercermin dari keberhasilan Ibu Sutji memperoleh pesanan dalam 

jumlah besar dan Ibu Widhi memperluas akses pasar melalui e-katalog pemerintah. 

Penelitian ini menyimpulkan bahwa pelatihan peningkatan kapasitas usaha 

tidak hanya memberikan manfaat ekonomi dan manajerial, tetapi juga mendukung 

terwujudnya kemaslahatan pelaku UMKM sesuai dengan tujuan Maqashid Syariah. 

Oleh karena itu, diperlukan penguatan program pendampingan dan monitoring 

berkelanjutan agar dampak pelatihan dapat diterapkan secara lebih optimal dan 

berkelanjutan. Penelitian selanjutnya disarankan untuk melibatkan jumlah informan 

yang lebih luas dan mengkaji seluruh dimensi Maqashid Syariah secara lebih 

komprehensif. 

Kata Kunci: Pelatihan UMKM, Dampak Pelatihan, Pemberdayaan UMKM, 

UMKM, Maqashid Syariah 
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ABSTRACT 

Micro, Small, and Medium Enterprises (MSMEs) play a strategic role in the 

national economy. However, they continue to face various challenges, including 

limited managerial capabilities, inadequate financial management, and restricted 

access to marketing and business development opportunities. To address these 

challenges, the Department of Cooperatives, Micro, Small and Medium Enterprises, 

and Trade of Surabaya City has implemented a business capacity building training 

program for MSME actors. This study aims to analyze the implementation of the 

business capacity building training, identify its impact on MSME management and 

business sustainability, and examine these impacts through the perspective of 

Maqashid Shariah as proposed by Abu Ishaq Al-Shatibi. 

This study employed a qualitative approach using field research. The research 

informants consisted of four MSME owners who participated in the 2025 business 

capacity building training program. Data were collected through in-depth 

interviews, observations, and documentation. The data were analyzed using 

thematic analysis techniques, including data reduction, data presentation, and 

conclusion drawing, and were subsequently interpreted based on the concepts of 

Hifz al-Mal (protection of wealth), Hifz al-'Aql (protection of intellect), and Hifz 

an-Nafs (protection of life) within the framework of Maqashid Shariah. 

The findings indicate that the training program had a positive impact on the 

business management practices of MSME owners. From the perspective of Hifz al-

Mal, the training helped participants improve cash flow management, inventory 

control, and the separation of business and personal finances, as demonstrated by 

Mrs. Sonia and Mr. Farid. In terms of Hifz al-'Aql, the training enhanced the 

knowledge and managerial capabilities of MSME owners, as reflected in Mrs. 

Widhi’s improved understanding of business analysis, risk management, and digital 

marketing, as well as Mrs. Sonia’s implementation of Standard Operating 

Procedures (SOPs). Meanwhile, from the perspective of Hifz an-Nafs, the training 

increased participants’ self-confidence and business sustainability, as evidenced by 

Mrs. Sutji’s success in securing large-scale orders and Mrs. Widhi’s expansion of 

market access through the government’s e-catalog platform. 

This study concludes that business capacity building training not only provides 

economic and managerial benefits but also contributes to the realization of 

maslahah (public welfare) in accordance with the objectives of Maqashid Shariah. 

Therefore, strengthening post-training mentoring and continuous monitoring 

programs is essential to ensure that the benefits of the training can be implemented 

more effectively and sustainably. Future studies are recommended to involve a 

larger number of informants and explore all dimensions of Maqashid Shariah more 

comprehensively. 

Keywords: MSME Training, Impact of Training, Empowerment of MSME, 

MSME, Maqashid Syariah 
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