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ABSTRACT

This study aims to examine how the Running Man program serves as a medium for
disseminating South Korea’s soft power through the representation of Korean
cuisine in Indonesia. This research was conducted because studies on South
Korea’s soft power have largely focused on dramas and music, while research on
variety shows remains relatively scarce. This study employs a descriptive
qualitative method, utilizing data obtained from primary sources specifically, a
questionnaire administered to members of the Running Man Fans Indonesia
fandom, as well as secondary sources, including episodes of Running Man, news
articles, academic journals, and viewer comments on social media. The results
show that (1) Running Man has a broad and strong audience base in Indonesia,
enabling it to serve as a medium for the dissemination of South Korean culture; (2)
Korean cuisine is consistently presented as an element of appeal through various
entertaining and informative formats, and (3) the exposure to Korean cuisine in
Running Man successfully influences the perceptions and preferences of Indonesian
audiences, leading to actual consumption. These findings indicate that Running
Man is effective as a medium for disseminating South Korea's soft power through
the appeal of its cuisine, which shapes the interests and consumption behaviors of
the Indonesian audience.

Keywords:. Soft Power, Variety Show, Running Man, South Korea
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ABSTRAK

Penelitian ini bertujuan untuk mengetahui bagaimana program Running Man
menjadi media penyebaran soft power Korea Selatan melalui representasi kuliner
Korea di Indonesia. Hal ini dilakukan karena kajian mengenai soft power Korea
Selatan masih lebih banyak berfokus pada drama dan musik, sementara penelitian
tentang variety show masih relatif sedikit. Penelitian ini menggunakan metode
kualitatif deskriptif dengan data yang diperoleh dari sumber primer berupa
kuesioner kepada anggota fandom Running Man Fans Indonesia serta sumber
sekunder berupa tayangan Running Man, artikel berita, jurnal, dan pendapat
penonton di media sosial. Hasil penelitian menunjukkan bahwa (1) Running Man
telah memiliki basis audiens yang luas dan kuat di Indonesia sehingga mampu
menjadi media penyebaran budaya Korea Selatan; (2) kuliner Korea secara
konsisten ditampilkan sebagai elemen daya tarik melalui berbagai bentuk penyajian
yang menghibur dan informatif; serta (3) paparan kuliner dalam Running Man
berhasil memengaruhi persepsi dan preferensi audiens Indonesia hingga
mendorong konsumsi nyata. Temuan penelitian ini menunjukkan bahwa Running
Man efektif sebagai media penyebaran soft power Korea Selatan melalui daya tarik
kuliner yang mampu membentuk minat dan perilaku konsumsi audiens Indonesia.

Kata Kunci: Soft Power, Acara Ragam, Running Man, Korea Selatan
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