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ABSTRAK 

Adienda Azra Ramadhani, 04040222077, 2026. Dakwah 

Kolaboratif Pelaku Umkm Melalui Optimalisasi Pemanfaatan 

Media Sosial Di Dusun Lengki Desa Suruh Kecamatan Sukodono 

Kabupaten Sidoarjo. 

Praktik dakwah yang masih berfokus pada ruang ritual, serta 

belum optimalnya pemanfaatan media sosial oleh pelaku UMKM di 

Dusun Lengki, Desa Suruh, Sidoarjo. Studi ini menggunakan landasan 

teori dakwah, dakwah kolaboratif, serta kewirausahaan Islam yang 

menekankan nilai tabligh, shiddiq, amanah, dan fathanah. Penelitian 

menggunakan pendekatan kualitatif dengan teknik pengumpulan data 

melalui wawancara, observasi, dan dokumentasi, serta dianalisis 

melalui reduksi data, penyajian, dan penarikan kesimpulan dengan uji 

validitas triangulasi.  

Hasil penelitian menunjukkan bahwa pemanfaatan media 

sosial oleh pelaku UMKM masih bersifat sederhana dan belum 

terintegrasi dengan nilai dakwah. Strategi optimalisasi dilakukan 

melalui kolaborasi dengan PKK, peningkatan literasi digital, serta 

integrasi konten pemasaran dengan nilai-nilai Islam. Penerapan 

dakwah kolaboratif berbasis media sosial terbukti memberikan 

dampak positif berupa peningkatan kesadaran religius, penguatan 

etika bisnis, serta perluasan jangkauan pasar dan pendapatan UMKM. 

Penelitian ini menyimpulkan bahwa media sosial berperan strategis 

tidak hanya sebagai alat pemasaran, tetapi juga sebagai media dakwah 

yang aplikatif dalam pemberdayaan ekonomi masyarakat. 

Kata Kunci: Dakwah Kolaboratif, UMKM, Media Sosial 
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ABSTRACT  

Adienda Azra Ramadhani, 04040222077, 2026. Collaborative 

Da'wah of MSME Actors through the Optimization of Social Media 

Utilization in Dusun Lengki, Suruh Village, Sukodono District, 

Sidoarjo Regency. 

Practice of da'wah that remains centered in ritual spaces, as 

well as the suboptimal use of social media by MSME actors in Dusun 

Lengki, Suruh Village, Sidoarjo. This research is grounded in the 

theories of da'wah, collaborative da'wah, and Islamic 

entrepreneurship, which emphasize values such as tabligh 

(communicative), shiddiq (honesty), amanah (trustworthiness), and 

fathanah (intelligence). A qualitative approach was employed, with 

data collected through interviews, observations, and documentation. 

The data were analyzed using data reduction, data display, and 

conclusion drawing, supported by triangulation techniques to ensure 

validity.  

The findings indicate that the use of social media among 

MSME actors is still basic and not yet integrated with da'wah values. 

Optimization strategies were implemented through collaboration with 

PKK, enhancement of digital literacy, and the integration of Islamic 

values into marketing content. The implementation of collaborative 

da'wah through social media has shown positive impacts, including 

increased religious awareness, strengthened business ethics, 

expanded market reach, and improved income among MSME actors. 

This study concludes that social media plays a strategic role not only 

as a marketing tool but also as an effective medium for practical 

da'wah in community economic empowerment. 

Keywords: Collaborative Da'wah, MSMEs, Social Media 
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