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INTISARI

Penelitian ini bertujuan untuk mengetahui hubungan antara Peer
Group dan FOMO (Fear Of Missing Out) terhadap Impulsive
Buying pada perempuan dewasa awal dikabupaten jombang. Peer
Group dan FOMO (Fear Of Missing Out) memiliki peran dalam
mempengarugi pembelian impulsive pada perempuan dewasa
awal. Penelitian ini menggunakan pendekatan kuantitatif. Sampel
penelitian ini terdiri dari 390 perempuan dewasa awal yang
dipilih menggunakan teknik Purposive sampling. Pengumpulan
data dilakukan melalui kuesioner yang telah diuji validitas dan
reliabilitasnya. Analisis data dilakukan menggunakan uji regresi
berganda. Hasil penelitian menunjukan bahwa terdapat hubungan
yang signifikan antara Peer Group dan FOMO (Fear Of Missing
Out) dengan Impulsive Buying. penelitian ini diharapkan dapat
memberikan implikasi bagi upaya pencegahan dan penanganan
perilaku pembelian Impulsive yang merugikan.

Kata kunci : Peer Group, FOMO (Fear Of Missing Out),
Impulsive Buying, perempuan dewasa awal.
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ABSTRACT

This research aims to determine the relationship between Peer
Group and FOMO (Fear Of Missing Out) on Impulsive Buying in
early adult women in Jombang Regency. Peer Group and FOMO
(Fear Of Missing Out) have a role in influencing Impulsive
Buying in early adult women. This research uses a quantitative
approach. This research sample consisted of 390 early adult
women who were selected using purposive sampling techniques.
Data collection was carried out through questionnaires which
had been tested for validity and reliability. Data analysis was
carried out using multiple regression tests. The research results
show that there is a significant relationship between Peer Group
and FOMO (Fear Of Missing Out) and Impulsive Buying. It is
hoped that this research will provide implications for efforts to
prevent and treat detrimental Impulsive Buying behavior.

Keywords: Peer Group, FOMO (Fear Of Missing Out), Impulsive
Buying, early adult women.
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