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ABSTRAK

Peningkatan kebutuhan, keinginan dan gaya hidup halal (halal life style)
masyarakat muslim didorong oleh meningkatanya kesadaran produk halal di
antaranya adalah fesyen halal. Pekalongan merupakan salah satu daerah yang
berpotensi menjadi pusat fesyen halal di Indonesia dan menempatkan batik
Pekalongan sebagai industri fesyen halal. Penelitian ini mengungkap value chain
fesyen halal industri batik Pekalongan dan menemukan model value chain fesyen
halal dalam pengembangan kemandirian ekonomi kreatif pada industri batik
Pekalongan.

Penelitian ini menggunakan pendekatan studi kasus dengan jenis penelitian
kualitatif deskriptif. Sumber data pada penelitian ini terdiri dari sumber primer dan
sekunder. Data primer diperoleh dari observasi dan wawancara mendalam kepada
pemilik sekligus pengusaha, pemangku kebijakan, pengurus asosiasi pengrajin
batik, sedangkan data sekunder diperoleh dari publikasi resmi berupa buku, jurnal
dan website.

Temuan penelitian ini pertama, value chain fesyen halal dalam kemandirian
ekonomi kreatif batik Pekalongan, yakni pada batik tradisional memanfaatkan
ketersediaan bahan alami melingkupi bahan baku, oprasional produksi, dan
kegiatan quality control. Mengingat proses produksi dilakukan sesuai dengan apa
yang ada dalam ketentuan produk halal. Sedangkan batik cap atau printing belum
memanfaatkan ketersedian bahan baku alami yang ramah terhadap lingkungan dan
penguna. Kegiatan oprasional, produksi, dan kegiatan quality control mendukung
penciptaan value chain fesyen halal secara utuh dan sempurna. Kedua,
pengembngan ekonomi kreatif industri batik Pekalongan menjadi meodel
kemandirian melihat besarnya potensi daya jual dan permintaan baik dari domestik
atau lokal dengan adanya keberlangsungan dalam pengembangan, bahan baku,
ekonomi dan culture sebagai fondasi fesyen halal batik Pekalongan. Potensi ini
harus didukung oleh produk fesyen halal yang bisa diterima oleh konsumen
tentunnya terjaganya ke halalan produk yang ditawarkan. sebagaimana dalam
industri fesyen halal batik Pekalongan setiap elemen memilliki keterhubungan satu
dengan yang lain seperti bahan baku, proses-produksi, dan quality control. Dalam
memproduksi sesuatu bukanlah sekedar untuk dikonsumsi sendiri atau dijual di
pasar, tetapi.lebih'jauh menekankan bahwa. setiap kegiatan produksi harus pula
mewujudkan kemaslahatan, keberkahan dan profit serta fungsi sosial.

Implikasi teoretik dari penelitian ini adalah menemukan model value chain
fesyen halal dalam kemandirian ekonomi kreatif. Terbentuknya pengendalian
keseimbangan eksternal dan internal pada pengelolaan fesyen halal serta
pengembangan pondasi value chain fesyen halal untuk mencapai kemaslahatan,
keberkahan, dan keuntungan. Model ini penting untuk mempertimbangkan aspek
budaya, spiritual yang berperan penting dalam fondasi nilai culture keeksistensian
tidak hanya ditentukan dari faktor prodak melainkan dari aspek budaya yang dapat
dipengaruhi oleh ekonomi, trend, kreatifitas dan spiritualitas tanpa meninggalkan
nilai halal.

Kata kunci: Value Chain, Fesyen Halal, Batik Peklaongan, Ekonomi Kreatif



ABSTRACT

The increase of needs, desires and halal lifestyles of the Muslim community
is driven by increasing awareness of halal products, including halal fashion.
Pekalongan is one area that has the potential to become the center of halal fashion
in Indonesia and places Pekalongan batik as a halal fashion industry. This study
reveals the value chain of the halal fashion of the Pekalongan batik industry and
finds a model of the halal fashion value chain in the development of creative
economic independence in the Pekalongan batik industry.

This research uses a case study approach with descriptive qualitative research
the Sources of data in this study consists of primary and secondary source. Primary
data were obtained from observations and in-depth interviews with owners as well
as entrepreneurs, policy makers, batik craftsmen association administrators, while
secondary data were obtained from official publications in the form of books,
journals and websites.

The findings of this study are first, the value chain of halal fashion in the
independence of the creative economy of Pekalongan batik. Traditional batik
utilizes the availability of natural materials including raw materials, production
operations, and quality control activities. Considering the production process is
carried out in accordance with what is in the provisions of halal products. While
stamped batik or printing has not utilized the availability of natural raw materials
that are friendly to the environment and users. Operational, production, and quality
control activities support the creation of a complete and perfect halal fashion value
chain. The Second, development of the creative economy of the Pekalongan batik
industry into a model of independence sees the huge potential for selling power and
demand from both domestic and local with the continuity in development, raw
materials, economy and culture as the foundation of halal fashion for Pekalongan
batik. This potential must be supported by halal fashion products that can be
accepted by consumers, of course maintaining the halal products offered. as in the
halal fashion industry of Pekalongan batik, each element has a connection with one
another such as raw materials, ‘production processes, and: quality control. In
producing something, it is not just for personal consumption or’sale in the market,
but much further .lemphasizes that every jproduction activity must also realize
benefit, blessing and profit as well as social functions.

The theoretical implication of this research is to find a model of the halal
fashion value chain in the independence of the creative economy. The establishment
of external and internal balance control in the management of halal fashion and the
development of the foundation of the halal fashion value chain to achieve benefit,
blessing, and profit. This model is important to consider cultural and spiritual
aspects which play an important role in the foundation of cultural values. Existence
is not only determined from product factors but from cultural aspects that can be
influenced by economy, trends, creativity and spirituality without leaving halal
values.

Keywords: Value Chain, Halal Fashion, Peklaongan Batik, Creative Economy
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